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Text to Speech Trial
FAQ
What are the timescales? 

I have set a deadline of 11 September 2010 for the return of the “Trial Contact Forms”.  The plan is to gather a small focus group, no more than 12, by the end of November.  I’m hopeful that the trials will take place late November or Early December.

How long will the trial last? 

The length of the trial will very much depend on the type of document submitted.  For example, if you submit an object description this would mean that the focus group participants would have to visit the object and then gather for a feedback session.  This could take up to 2 to 2 and a half hour.  Whereas, if you submit an access guide this could be done within a single space and only take an hour to an hour and a half.

How do you propose to run the trial? 

The trial will take the form of a visit to the museum by the focus group.  I will endeavour to find volunteers to assist with the guiding of group members and the filling in of questionnaires.  The transcribed material will be played back on portable MP3 players, either personal or ones supplied by Clear Voice Media.  The questionnaires will take the form of a series of mainly open questions.  However, if you have questions of your own I would be perfectly happy for you to submit your own questionnaire or to add questions to my questionnaire.

What exactly is involved on the organisations part, apart from provision of the documents? 

The only thing I ask of the organisation is a meeting room and the provision of some refreshments.  A budget of £30 is available for the provision of refreshments.  I am trying to keep expenditure for the organisation down to a minimum.  I would also be grateful if the organisation would fill in a short questionnaire to help evaluate the TTS service.

How do you collect the feedback?  

The focus group participants will be asked to fill in a simple questionnaire.  Participants will be able to either fill in the questionnaire with assistance if required or they will be able to take the questionnaire home and reply electronically.  Information gathered will then be collated into a statistical and written report.  

What are you intending doing with the material/results of the trial? 

Once the data has been reported, it will then be available for any interested party.  I will also be using it to help develop a focused marketing campaign to promote the TTS service if the report is favourable.

My intention is to make this as beneficial to the organisation as it is for Clear Voice Media.  I am hopeful that some of the data will help the participating organisation to formulate an access strategy.

Any material produce for a participating organisation will become the property of the organisation after the trial is over.
If you have any further questions, please don’t hesitate to contact Clear Voice Media by phone 020 8692 6640 or email ian@clearvoicemedia.co.uk

